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shEAEARITEZN(2025F7H)

#¥  Total 28 Total
- b s Country/Area 20245 20254%F (B3 (%) 20244 20254 B (%)
18 718 1A~7H 1A~7H

ot Grand Total 3,292,602 3,437,000 4.4 21,075,024 24,955,400 18.4
5E South Korea 157,679 678,600 -10.4 5,199,790 5,462,100 5.0
th China 776,520 974,500 25.5 3,849,376 5,692,900 47.9
a8 Taiwan 571,698 604,200 5.7 3,550,895 3,888,900 9.5
EFiE Hong Kong 279,069 176,000 -36.9 1,555,176 1,447.100 -6.9
24 Thailand 53,494 48,600 -9.1 671,804 729,100 8.5
AR —I Singapore 28,115 24,300 -13.6 328,142 369,400 12.6
~L—i7 Malaysia 19,260 18,100 -6.0 261,057 342100 31.00
AR T Indonesia 29,571 37,600 272 293,393 373,600 27.3
Jq4)EL Philippines 55,466 47,400 -14.5 457,233 485,500 8.4
AT L Vietnam 49,733 53,500 1.6 381,631 418,100 9.6
Ak India 14,941 18,300 22.5 136,834 189,400 38.4
=M Australia 48,616 50,200 3.3 510,607 617,400 20.9
*E USA. 251,218 277,100 10.3 1,594,153 1,978,500 241

h+a Canada 48,158 52,100 8.2 320,422 387,500 20.9
A¥i Mexico 16,011 19,800 23.7 80,029 104,600 30.7

HE United Kingdom 32,910 37,100 12.7 251,401 308,100 226
oL A France 37,353 46,200 23.7 221678 255,900 15.4
o ) Germany 22,685 28,100 239 180,330 230,900 28.01
A52)F Italy 18,370 21,800 18.7 114,486 157,800 37.8
ANA Spain 18,687 24,100 29.0 84,622 122,400 44 6
(m Ly Russia 5,675 11,300 99.1 46,71 94,900 102.9
At B th 155 Nordic Countries 15,81 19,100 20.3 89,541 113,500 26.8
coh B Hhis] Middle East 12,826 20,000 55.9 88,064 135,800 54.2
TDith Others 128,676 149,000 15.8 807,589 1,039,900 28.8

T HARBREE
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Booking.com’s 2025 Travel Predictions (2024%108)

« There will be an increased desire for authentic, off-the-beaten-path experiences
(BT RSN TULVE VAER)
- Sustainability will be an even bigger priority (¥FfEAIge4)
- A blend of wellness and adventure will drive travel choices (JTIVRRAETRARF—)
« We'll plan trips around nocturnal, nature-based activities (RE. BAR—XDT7IT1ET+)
» Family values will hold more importance (RIEFRIT)
- Trips and experiences will need to cater for diversity (ZFRRIRKITEADIIL)
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gE(C[X. responsible tourism. regenerative tourism&WLW2725EE,

- Responsible Tourism(&F& 285L)
Hiih| kB Z= DM TR

- Regenerative Tourism (B4ERERYE)
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2024F R RATFTTIV-ESRIVIICET BFE(Booking.com) (2024F6A)
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